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Welcome!

We look forward to sharing the PA Wilds brand with you.

HOW TO APPLY FOR PERMISSION TO USE THE PA WILDS LOGO.
The Pennsylvania Wilds logo is a trademarked and copyrighted property
that has value to many businesses and organizations in the Pennsylvania
Wilds region. Participants must be a member of the Wilds Cooperative of PA
and must adhere to standards laid out in the PA Wilds Brand Book.
To apply to use it on merchandising or marketing products or materials,
please fill out the appropriate application at www.pawildscenter.org.
To learn more about membership in the Wilds Cooperative, visit
www.wildscopa.org/about.
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brand values & personality

We are down to earth,
quirky and authentic,
not slick, wild yet
welcoming, enthusiastic
and optimistic, rugged
and resourceful.

OUR VALUES INCLUDE
Charm not chain
Stewardship of the land
The joy of exploration and discovery
Cultivating the relationship between people and the environment
Preserving, sharing and creating stories
Aspiring to excellence in all we do
OUR PERSONALITY TRAITS describe the unique characteristics
that separate us from other places in the world. We celebrate
these traits and bring them into every facet of The PA Wilds.

OUR MISSION

OUR PHILOSOPHY

OUR METHOD

OUR PROMISE

Celebrate the wonders of
our landscape by connecting
people with nature.

The way of
nature is
our way of life.

Welcome those
who share
our passions.

The road less
traveled makes
all the difference.

Our core values spring from the soul of our organization
and we will live and conduct business by them.
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logo size & space

CLEAR SPACE

MINIMUM SIZE

For maximum impact and clarity, an area of breathing room must be

To maintain the integrity of the logo, we
suggest no smaller than 0.5 to 0.75 inches wide
in its circular version and 1.5 to 2 inches wide in
its horizontal version, particularly in print materials
or web applications.

maintained around The Pennsylvania Wilds logo. This area should
be kept free of graphics, text and other marks. It also defines the
minimum distance from the logo to the edge of a printed piece.
Though some applications may call for more,
always maintain a clear space of at least the
width of the keystone graphic.

A good measure is to view a proof and, if the word
“pennsylvania” is not easy to read, then the logo
might be set too small.

0.5 in

0.5 in
0.75 in

1.5 inches

0.75 in

2 inches
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colors

A consistent image
is vital to building
brand identity.

PRIMARY COLOR PALETTE
Pantone® PMS 7627 C
Pantone® PMS 1807 U
CMYK 0, 79, 80, 30
RGB 178, 38, 36
HEX #B22624

To maintain consistency across all applications,

WEB #993333

The Pennsylvania Wilds logo should only be
reproduced in the color variations noted.

Pantone® PMS 175 C

In general, single color applications should utilize

Pantone® PMS 175 U

the logo in black—however, we recognize that there

CMYK 0, 52, 70, 59

are special events and applications where the logo

RGB 105, 50, 31

may need to be shown in a single color other than

HEX #69321f

black. Talk to us during the application process for

WEB #663333

approval of unique situations involving color.

FOR SINGLE COLOR APPLICATIONS

ACCENT COLOR

If a single color is required, use black

Only for use in small amounts in text, page graphics, etc.

Pantone® Coated Black 6 C

Pantone® Solid Warm Gray 6 C

CMYK 0, 0, 0, 100

Pantone® PMS 7530 U

RGB 16, 24, 32

CMYK 9, 16, 22, 26

HEX #101820

RGB 169, 156, 149

WEB #000033

HEX #a99c95
WEB #999999
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logo guidelines - yays and nays

The Pennsylvania Wilds
logo is the predominant
graphic replicated
throughout the region.
Consistent representation is crucial to
maintaining the integrity of the brand and
enhancing recognition as it continues to expand
its presence and user volume.
The background on which it is displayed should
be carefully chosen. While the friendly elliptical
shape and strong white background are designed
to withstand a landscape or other photographic
background, it is preferable to display on a white
,solid, or gradient color background.

The examples shown to the
right provide guidelines
for correct uses or “yays.”
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Uses to avoid when
displaying the logo for
marketing use.
NEVER place logo on a photograph or color
background with a white box around it.
NEVER pull a logo from the internet to use for
printing purposes or display at a low resolution
resulting in a blurry, bitmap pattern.
NEVER show on a background with inside
portion of the circle transparent.
NEVER rotate, invert, or angle the logo.
NEVER distort the shape of the logo to fit in a given
space. NEVER alter the proportion between the keystone
graphic and the words Pennsylvania Wilds or remove
it from its signature circle.

The examples shown to the
right provide guidelines for
uses to avoid or “nays.”
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typography

DIPLAY FONTS
Display fonts are used to convey a unique message, and should only be used in headline and subhead copy in conjunction
with the body copy fonts. Any body copy font shown below may be enlarged to serve as a display font but not vice versa —
display fonts are never to be used smaller than 18 - 20 pt. For display fonts, keep leading 2 - 3 pt larger than text.
Worstveld Sling Bold (can be procured at www.fonts.com)

Worstveld Sling Bold Oblique

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Ww Xx Yy Zz 1 2 3 4 5 6 7 8 9

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv
Ww Xx Yy Zz 1 2 3 4 5 6 7 8 9

BODY COPY FONTS
Consistent use of preferred type families is recommended to unify the appearance of all Pennsylvania Wilds materials. These fonts are
to be used for body copy and/or headlines. All weights and italics are acceptable. It is not recommended to display body copy at

less than 10 pt for copy and 7 pt for disclaimers or foot notes. Ideal leading is 6 pt larger than text but no less than 3 pt.
Felbridge Regular (fonts.com)

Felbridge Italics

Felbridge Bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
123456789

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
123456789

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
123456789

Garamond Regular (fonts.com)

Garamond Kursiv

Garamond Bold

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
123456789

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
123456789

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj
Kk Ll Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz
123456789

brand application

Brand Use Approval Process
After becoming an approved licensee, all designs incorporating the
PA Wilds logo must also be approved by the PA Wilds Licensing
Manager for quality assurance purposes. The subsequent pages
provide examples of approved logo use, demonstrating some of the
ways that the brand has been successfully utilized already.
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brand application examples: marketing

Event Marketing Materials
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brand application examples: marketing

Business Signage Examples
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brand application examples: marketing

Partner Interpretive Signage
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brand application examples: marketing

Community Welcome Signage
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brand application examples: marketing

Public Lands Facilities
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brand application examples: marketing

Presentation Materials
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brand application examples: marketing

Murals
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brand application examples: marketing

Websites
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brand application examples: marketing

Advertising
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brand application examples: merchandising

Licensed Merchandising Products
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brand application examples: merchandising

Licensed Merchandising Products

For more examples, view the PA Wilds Buyer's Guide.
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Building partnerships for
the continued growth of the
Pennsylvania Wilds brand.

www.pawildscenter.org
Hannah Brock, Branding and
Licensing Partnership Manager
800-895-1376 x404
licensing@pawildscenter.org

