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PA Wilds Center for Entrepreneurship 
POSITION – BRAND PARTNERSHIPS AND LICENSING MANAGER 

ORGANIZATION OVERVIEW 

The PA Wilds Center is a regional nonprofit whose mission is to integrate conservation and economic development to 

strengthen and inspire communities in the Pennsylvania Wilds. The Pennsylvania Wilds, a 13-county region of rural 

Pennsylvania, has seen decades of population decline, and the PA Wilds Center works with stakeholders to lead a 

landscape-level strategy to use the region’s vast public lands, unique community character, and vibrant maker culture to grow 

nature/heritage tourism as a way to diversify local economies, attract new investments, improve quality of life, inspire 

stewardship, and attract and retain the region’s working age population.  

PA Wilds Center has responsibilities attracting visitors to the region; unifying diverse stakeholders around the Wilds’ 

landscape-level strategies; delivering high mission impact programs for communities, entrepreneurs and youth across a 

landscape the size of Massachusetts; and stewarding the region’s natural and cultural assets. The nonprofit is the state’s lead 

for the PA Wilds Conservation Landscape and raises $1M+ annually through grants, philanthropic giving, and entrepreneurial 

activities related to the Pennsylvania Wilds brand to support its mission in the landscape. PA Wilds Center is a virtual 

organization with senior staff working from home locations in several different counties. It also manages a business network 

known as the Wilds Cooperative of PA; a business accelerator space called the PA Wilds Media Lab; and nonprofit retail 

locations called PA Wilds Conservation Shops.  

OVERVIEW OF RESPONSIBILITIES 

The Brand Partnerships and Licensing Manager will report to the Executive VP of Operations (EVO) and will have significant 

internal and external roles. Work will include overseeing specific programs and helping with others; overseeing staff, 

contractors and special projects as assigned; and interfacing with the public.  

This is a new position with exciting room for growth as the PA Wilds grows as a destination and lifestyle brand. The first year 

of the position will be split 50 percent on developing the lifestyle brand (licensing and related activities) and 50 percent 

managing the organization’s destination and commerce platforms (pawilds.com and related platforms and contractors). The 

PA Wilds Center is evolving as an organization at a fast pace. In lock-step with that, the Brand Partnerships and Licensing 

Manager position will also evolve in terms of how time is allotted across programmatic or operational areas within the realm 

of brand partnerships and communications.  

This is a unique opportunity for a talented leader and manager with proven experience. The Brand Partnerships and Licensing 

Manager will work closely with the EVO, the Entrepreneurial Ecosystem Director (EED), and the PA Wilds Conservation Shop 

Manager, and will also be an independent driver of specific program areas with a keen command of the details. The role 

requires exceptional emotional intelligence to motivate, manage and work well with the many people involved in the PA Wilds 

Conservation Landscape. 

The ideal candidate will have excellent organizational and scheduling skills and have a demonstrated track record for 

successfully working autonomously from a home/remote office. Travel will be required. 

The major responsibilities of the Brand Partnerships and Licensing Manager will include but are not limited to: 

● Updating licensing program materials to be more consumer facing and user friendly; 

● Spearheading the Center’s efforts to work with local entrepreneurs to develop inspired PA Wilds-branded products 

for sale on PA Wilds commerce platforms; revenue will be critical in funding the growth of this position (will train the 

right candidate if no licensing experience); 

● Spearheading the Center’s efforts to build branding partnerships that help unlock the region for visitors and residents; 

● Contributing content about licensing successes and lifestyle marketing for PA wilds platforms; 
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● Acting as content editor for pawilds.com, including updating copy and photography throughout the website based on 

seasonality, time-sensitive events and the recommendations laid out by past website audits; 

● Managing contractors around pawilds.com and other marketing initiatives; 

● Assisting in braiding together the messaging for the PA Wilds Center’s three core programs: the PA Wilds as a place 

and destination; the Wilds Cooperative of PA (WCO) business network; and the PA Wilds Conservation Shop, a retail 

shop with a greater mission that is operated by the Center and features products from the WCO value chain; 

● Maintaining the Center’s communications infrastructure, such as the organization’s Style Guide, Photo Library, and 

other critical communications infrastructure; and 

● Assisting EVO with Program Budgeting. 

 

COMPENSATION  

● Salary: $34K-$38K 

● Benefits: Health insurance; Paid Time Off (PTO) as reflected in the Employee Manual 

Q UALIFICATIONS 

Required Experience 

● Must be tech savvy (experience with Wordpress, social media and Google apps) 

● Experience writing and editing 

● Experience in sales, marketing and PR 

● Experience in licensing, product development and/or working with entrepreneurs  

● Experience managing complex team projects and working with volunteers 

● Experience in public speaking and stakeholder relations 

● An understanding of PA Wilds Center’s programs, services and platforms and the Pennsylvania Wilds region 

● Bachelor’s Degree or equivalent experience 

 

Other key qualifications 

As a prerequisite, the successful candidate must believe in the core values of the PA Wilds Center and be driven by its mission. 

The candidate should demonstrate a passion for breaking new ground to lead social change. Beyond that, we are seeking a 

candidate that has proven experience in scaling a multi-site organization and a demonstrated ability to both lead and build the 

capabilities of a driven, bright, diverse team. The successful candidate will most likely have had management experience with 

a for-profit or nonprofit organization. Additional requirements are: 

● Results—proven track record of exceeding goals and a bottom-line orientation; evidence of the ability to consistently 

make good decisions through a combination of analysis, wisdom, experience, and judgment; high level of business 

acumen; the ability to balance the delivery of programs against the realities of a budget; and problem solving, project 

management, and creative resourcefulness. 

● Strategic Vision and Agility—ability to think strategically, anticipate future consequences and trends, and incorporate 

them into the organizational plan. 

● Leadership and Organization—experience managing and leading people; ability to connect staff both on an individual 

level and in large groups; capacity to enforce accountability, develop and empower leaders from the bottom up, lead 

from the top down, cultivate entrepreneurship, and learn the strengths and weaknesses of the team so as to put 

people in a position to succeed. 

● Action Oriented—enjoys working hard and looks for challenges; able to act and react as necessary, even if limited 

information is available; not afraid to lead or follow as appropriate to the situation; can overcome resistance to 

leadership and take unpopular stands when necessary. 
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● General Management—basic understanding of finance, systems, and HR; basic experience with the larger range of 

business functions and systems, including strategic development and planning, budgeting, business analysis, finance, 

information systems, human resources, and marketing. 

● Physical/Driving Requirements—regular travel around the region is required for this job. Candidate must have a 

reliable vehicle and related insurance (budgeted mileage is reimbursed). Work is mainly performed indoors in an 

office or classroom environment but candidate must be able to: lift up to 30 pounds on occasion; bend, squat, and 

crawl on occasion; sit for extended periods of time at a computer.  

● Equipment & Facility—candidate will need to provide their own office space with internet access (does not have to be 

a public space). The PA Wilds Center will provide a computer and smartphone.  

GENERAL TIMELINE 

● Job Posted: July 31, 2020 
● Responses Due: August 31, 2020 (5 p.m.) 
● Interviews will be held in September, with an anticipated start date in October 

T O APPLY 

Interested applicants may apply here by submitting an employment application and uploading their resume and cover 
letter. 

 

The PA Wilds Center for Entrepreneurship (PA Wilds Center) is a 501(c)3 nonprofit organization. The official registration 
and financial information of PA Wilds Center may be obtained from the Pennsylvania Department of State by calling 
toll-free, within Pennsylvania, 1-800-732-0999. Registration does not imply endorsement. 

We are an equal opportunity employer and value diversity. All employment is decided on the basis of qualifications, 
merit and business need. 

Learn more: PAWilds.com | WildsCoPa.org | ShopThePaWilds.org 

 


